OB30P
POCCUNCKOIO
PbIHKA

YAA

Yaii ABasg€TCA OJHUM U3 CAMBIX IONYJISI PHBIX
HAIIUTKOB B MUPE, 4 YaelUTHE BO MHOTUX CTpa-
HaX CTaJIO PacCIIPOCTPAHEHHbIM oObryaeM. s
Poccum waii nmpencraBiasger co60i TPaJUIIMOH-
HBIIl HAIIUTOK — ero norpebisier nopsaka 98%
HaceJIeHUs Hallel CTPAHbI.

MupoBoe npousBoJCTBO Yasi COCPEAOTOUEHO
B CTPAHAX C TEIIBIM MATKUM KJIMMATOM H BBICO-
KOH BJIAJKHOCTBIO BO3AyXa. bosbmuncTso vaii-
HBIX IUIAHTAIUN PACIONATAIOTCS B COTHEUHBIX

Pucytok 1. CTPYKTYPA MUPOBOI0
NPOU3BOACTBA YAA MO CTPAHAM

B 2013 roay, %
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BBICOKOTOPHBIX palfoHaX, TaK KaK JJIsl CO3PEBa-
HHS 4YaHOTO JINCTA IIOMUMO BBICOKHUX ITOKa3a-
TeJell BIaXKHOCTH HEOOXOAUMBI CBET U TEILIO.
B Kurae, Manun u Appuke, rae Ipou3BOJUTCS
HauboJIbmas Joad 4yas, c60p yalfHOTO JHCcTa
Jale BCEro OCYIeCTBISIeTCS TPU pasa B TOJ.

B 0603puMoil peTpOCHEKTUBE MUPOBOH BBI-
Iyck gast seMoHcTpuposai poct. Tak, B 2013 roxy
c6op yag cocTaBrI 4,9 MIH TOHH, 9TO Ha 0,9 MITH
ToHH 60bm1e, ueM B 2007-M, 1 Ha 0,15 MIH TOHH
6o0spie, ueM B 2012-M. JIugepaMu 110 BBIITYCKY 9ast
B MU POBOM MacmTade apiasiorcs Kuraii, Ha joimo
xoroporo B 2013 roxy npuxoguiocs okoso 38%
MUPOBOTO IPOU3BOACTBA, U MHaus, cobpaBmas
B 3TOT HEPHOJ Y€TBEPTYIO YACTh MUPOBOTO yPO-
sKast yaitnoro ucta (puc. 1). Kpome toro, rpagu-
IIMOHHO MHOTO Jas Npou3BoaaT B Kenun u Ha
lIpu-Jlanke - coorBercTBeHHO 9 11 7%. Ha oo
Huponesun B 2013 roxy npuxopnniocs nopsaaka
3% MUpOBOroO BasIOBOrO C60pA YaHHOTO JNCTA.

Poccust HeM3MEHHO SABJISETCS KPYIHeHIuM
MUPOBBIM IoTpebuTeneM yasd — B 2013 roxy Ha-
mweil crpaHoil 6bLI0 3akymiaeHo 173,5 Teicsun
TOHH 3Tol npoxykuuu. ITo ranusim Penepann-
HOH TaMOXEHHOI CJIYXObI, B IPOIIJIOM TOAY
P® umnopruposaa Ha 4%, win Ha 7,3 TRICAIH
TOHH, OOJIbIIIE YAMHOIO JUCTA, 4yeM B 2012-M.

B 2013 roay xpynHeiimue 06beMbl UMIIOP-
Ta (PAaCOBAHHOTO YEPHOrO Yasl B HATYPaJbHOM
BBIPAXKEHUM HA POCCUUCKUI PBIHOK GBLIN 06e-
cuneyenbl Mupueit — 36 toicay Toun. Eme 22%
npuses3nu u3 pu-Janku. Tpoiiky crTpan-
aunepos 3aMbikaga Kenusd, oTkyna moctymnu-

na 21 TeicAya ToHH mpoxyknuu. Ilpu aTom
caMble 3HAUUTEIbHbIE 0ObEMBI IIOCTABOK ‘Iep'
HOTO (PACOBAHHOTO Yas IPHUXOJMJINCH HA JBa
6penna: Ahmad Tea (Ahmad Tea Ltd., Bemn-
koopuranusa) u Akbar (Akbar Brothers Ltd.,
IIpu-Jlanka). B npomiom roxy B P® 6s110 3aBe-
3eHo 60Jee 8 TonH yasg Ahmad Tea croumocTbiO
$ 61 . Jlonst mapku Akbar B 061eil cTpykrype
ummnopra cocrasuser 5%.

Jl1s1 npousBoOACTBA KJIacCUuuecKoro 4as B Poc-
CUY IIPAKTHUYECKU OTCYTCTBYET ChIpbeBas 6a3a.
Yaitnple urantanmu KpacHonapckoro kpas obe-
crnieyuBaioT MeHee 1% pOoCCHICKOi MPOAYKIIIHI
TaHHOTO cerMeHTa. OTeuecTBEHHOE IPOU3BOJ-
Pucyrok 2. CTPYKTYPA MPOU3BOCTBA YAA

Nno BUAAM B 2013 roay, %
( N\
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CTBO 4as NPEJACTABISAET CO60i1 pacacoBKy UM-
IIOPTHOT'O CHIPbS U €ro apoMarusanuio. Tem He
MeHee Ha JIOJIIO yIIakoBaHHoro B Poccun vas npu-
XOJHTCS OKOJIO IBYX TPETE PhIHKA.

B numamuke mpousBozacTBa 4Yas, uMeouei
IPSIMYIO 3aBUCHMOCTH OT BpEMeHH c60pa ChIPb,
YEeTKO IPOCIEKUBAETCS Ce30HHOCTD. ITockoapky
C6Op YAIHBIX TUCTHEB U TUIICOB IIPOUCXOUT BEC-
HOI1 U JIETOM, TO ¥ HANGOJIbIINE OObEMBI IPOU3-
BOJICTBA IPUXOAATCS Ha 3THU Xe nepruopsl. Tak,
¢ 2009-ro o 2013 rox MaxcuMyM IPOU3BOACTBA,
cocTtaBuBmMUi 9-9,5 ThICAYM TOHH, JOCTUTAJICSA B
ampeJie 1 Hoa6pe, a MUHMMYM — B THBAape U MIOJIE,
KOrJa cO0p ChIPbS U BOBCE HE IPOU3BORMIICS.
Hckmouenne cocrasui anpenab 2012 rozga, xor-
Jia 06beM BBIITYCKA Yas CHU3MJICS 6oJiee 4eM Ha
2 TOHHBI.

Kpynueiimue o6bemsl Beinycka gas B 2013
ropy 6nL1u obecnedennl npeanpuatuamu Jle-
HUHTPAJCKON 06JIaCTH, KOTOPbIE B COBOKYITHO-
CTH IpousBe/y nopsigka 57% Bcero poccuiickoro
(pacoBannoro yas. BropsiM peroHOM 110 06beMy
IPOU3BOJCTBA Yasl 6b11a MOCKOBCKas 061aCTh C
nokasaresieM 44 TBICAYU TOHH JaHHOH IIPOAYK-
muu. Takke OTHOCUTENBHO 3HAYMMbIE OObEMBI
BBIITYCKA Yasi GbLIN COCPEAOTOUYEHBI HA TEPPUTO-
puu Kpacnozapcxoro kpast — 3 ThICSIU TOHH.

O6bem moTpebaeHus Jas B CTOMMOCTHOM
BBIPAXKEHUH €XEroJHO yBeanunBaercs. Tak, 3a
HOCJIEIHUE TPH Irojia 06beM PO3HUYHON peau-
3aI[U ¥ JAHHOM IPOAYKI UK BbIpoc Ha 62%. B 2013
TOAy POCCHsIHE IPUOGPEIN Yask Ha OOLIYIO CYMMY
110 mapy py6aeit. Cpesu peruoHOB aGCOMOTHBIM

JIAJIEPOM IIO nmoTpebaeHuIo yas obL1a Mocksa.
JKurenn cTOMHUIBI KYIUIN YA HOTO JIUCTa GoJlee
geMm Ha 21 mapx py6oeii.

HecMmoTpst Ha TO, YTO B HATYPaJbHOM BbI-
Pa’XE€HUH OTEYECTBEHHBIH PBIHOK 4Yas CKopee
CTAarHUPYET, CETMEHTAIUS MOTPEOUTENbCKUX
OpPEANOYTEHUH — II0 CTOMMOCTHU IPOAYKLHUU
(3UTHBI / TEMOKPATUYHBIN CETMEHT), COPTY
qasi (3eJeHblil / YepHbIN) UIN CI0CO6Y (hacOBKU
(maxeTHpoBaHHBIN / (acOBAHHBII) — U3MEHSET-
cq rog ot roza. Tak, poccuiickuii norpedéuTeIb
HAYMHAET OTAABATh BCe GOJIbIIEE IPEANOUTECHUE
JasM CPEJHETO U MPEMUATBHOTO IIEHOBBIX CET-
MEHTOB, KOTOpPbI€ BOCIPUHUMAIOTCS UM KaK 60-
Jiee Ka4eCTBEHHAS I POJYKITH.

YBeau4uBaeTCsa HONYJIAPHOCTL 3€JIEHOTO
qas: ¢ 18% B cTpPyKType BBINIYCKA JaHHOI MpO-
ayknuu B 2010 roay go 21% - B 2013-m 2).

Jlos1st apoMaTU3UPOBAHHBIX YaeB (YePHBIX U
3€JICHBIX) HE3HAUYHUTEIbHO, HO HEYKJIOHHO pac-
TeT. CaMbIM HOMYJSPHBIM COPTOM YEPHOTO apo-
MaTHU3UPOBAHHOTO 4Yasi, 6€3yCJIOBHO, OCTAETCS
«9pa I'pait», a U3 apOMaTU3MPOBAHHLIX PA3HO-
BUJHOCTEN 3€JI€HOTO Yasi HauOOJIbIIEN JTI000BbIO
POCCHSIH ITOJIb3YeTC S >KACMUHOBBI.

Jl1s npuBep:KeHIeB KA4eCTBEHHOT'O KJIACCH-
YeCKOTO YEPHOrO U 3€JIEHOrO Yas IIPOU3BOJLU-
TeJb IPUBO3UT HOBBIE, HOJIEE JOPOTHE COPTA, B
TOM 4HCJIE U B IOJAPOYHOII yrakoBke. CerogHs
21 0(pOPMJICHHS Yasl UCIIOJIb3YIOTCS IPAKTHYE-
CKU BCE€ BUJBI YIIAKOBOYHBIX MATE€PUAJIOB: Jiepe-
BO, CTEKJIO, METAJLI, IIACTUK, KAPTOH, ropo-
KapToH, 6yMara u ¢papgop.

www.rus-fdm.com
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CoxpaHdeTcsa MNOTPEOGUTEND-
CKUI MHTEPEC K BK30TUIECKUM CO-
pTaM yas (Iyap, JAIICAHT CYLIOHT,
YJIYH), HO BPSJ| JIU 3TU COpTa Yasd Oy-
AYT OY€Hb BOCTPEGOBAHBI NIMPOKOI
ayputopueit. Tem He Mmenee nmpucyT-
CTBHUE JIOPOTUX COPTOB KUTAHCKOTro
yas, TAKUX KaK yJIyH, CEHYA, KEHb-
IIEHb YJIyH U I1y3p, PacTeT.

3auKCHPOBAH CBUT ITOTPEOU-
TEJIbCKUX IPEAIOYTEHUH OT Tpagu-
IIOHHOT'O YEPHOTO Yasg B CTOPOHY
«aJbTEPHATUBHOW>» YalHONU Ipo-
ayknuu. Haubonee akxTusHOE 10-
TpebieHne apoMaTH3UPOBAHHDIX,
(ppyKTOBBIX/TPAaBAHBIX Ya€B U UX
6oJjiee peAKIX PA3HOBUIHOCTEH, OT-
HOCAIUXCSA K IPEMUAILHOMY Cer-
MEHTY, OTMEYAETCS CPEH JKUTeNeH
KPYIHBIX TOPOJIOB, B YaCTHOCTHU B
Mockse u Caukr-IleTep6ypre.

OTMmeueH cnpoc Ha MPOAYK-
IUIO «C UCTOpUEN», HAIPUMEDP HaA
OpUIaBKaxX MOABUIUCH TPaJULIU-
OHHBIE PyCCKUE YaliHble HAIIUTKH,
HIpeACTaBAgIOmUe CO60H TPaBel U
c60pbI: GepMEHTUPOBAHHDIN UBAH-
Yail MIM KYPUJIbCKUU 4Yai, KOTO-
PbIii FOTOBUTCS U3 KYCTAPHUKOBOM
JATYaTKH.

Poccuiickuil pbIHOK 4ast gocTa-
TOYHO CHJIbHO ILEHTPAJU30BaH:
nopsanka 80% B HaTypasJIbHOM BBI-
paXKeHUU KOHTPOIHPYETCS MATHIO
komnaunusamu — «CJAC-Pyxc» (akc-
KJIIO3UBHBIN JUCTPUOBIOTOP KOMIIA-
Huu Ahmad Tea Ltd. (Beauxo6pu-
tanus)), 3AO «Kommanwus «Maii»
(Mocksa), 'K «Opumun Tpaiin»
(Canxr-IleTep6ypr), I'pynna ugaii-
HpIX KoMnanuii «Cancan» 1 OO0
«IOnunesep Pycu»*. Ilarepky Bexy-

# KomnaHum npuBeneHbl
nopske.

B and)aBUTHOM
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IUX UIPOKOB BO3IJABALET KOMIIa-
Hus «Opumu Tpaiia». Ocrasmuecs
20% pbIHKA IPUHALIEKAT CPEAHUM
1 HEGOJIbIIUM MIPOU3BOJUTENAM U
JAVICTPUOGBIOTOPAM.

BpipamuBanuem u nepepadboT-
KO 3€JIeHOTO YaliHOIOo JIMCTa Ha
Tepputopun Poccun 3aHuMalOTCA
6 npexnpuaruit Kpacuogapckoro
kpasa: 3AO «Jlarompicuaii», OAO
«Manecrunckuii gaii», OAO «Couo-
XayJIbCKui 9aii», 3AO «Xocrta gaii»,
3AO0 «IMancyrckuii yait» u OAO
«AJIepCcKuii yaii».

B KpacHogmapckoMm kpae pei-
cTByeT nporpamma «Passurue gae-
BOJICTBA M CyOTPONUYECKOTO IJIO-
nosojcTBa» Ha 2012-2013 roabr ¢
006beMOM (PMHAHCHPOBAHUS OKOJIO
120 MaH py6ieit B TEKyImUX IeHAX.
brarogaps rocymapcrsennoit mog-
J€PKKe BEJETCH BOCCTAHOBJIECHUE
gaeBogYeckoil oTpacau. Tak, yzxa-
JI0Ch BEPHYTH B 060poT 480 rexra-
POB BLICOKOIIPOJYKTUBHBIX, paHee
BBIBEJICHHBIX U3 3KCILTyaTalUK Jaii-
HBIX IaHTanui. Kpome roro, mpo-
U3BEJleHA PEKOHCTPYKIUS IIE€XOB
nepepaborku B «Jlarombicyae» u
«MalecTUHCKOM Yae», 3aKyIJIEHbI 1
YCTQHOBJIEHBI TMHUH II0 IepepadoT-
K€ 3eJIEHOTO YaliHOro JIMCTa B «XO0-
cTa-9ae» U «COJI0XAYIBCKOM Yae».

Jl1st mosnydeHus JOIOJHUTEN D
HOTO JOXO0Ja M IONyJIspu3aluu
oTpaciu Ha 6a3e YaeBOJUECKHUX
OpeANpUATUNA IPOBOAUTCS padoTa
10 Pa3BUTHUIO aTPOTYpU3MA: MOCE-
meHne YaWHbIX MJIAHTAIUKi, 3Ha-
KOMCTBO C IPOIECCOM IepepadboT-
KM 4yas B IeXy, a TAKK€ YaeluTue
U JlerycTanus YaiHON IPOAYKIUU.
Tak, B 3KCKypCHOHHOM OGBEKTE
«YHaituble foMukn» («/laromprcuaii»)

TYPHUCTbI MOTYT HIO3HAKOMHUTBHCS C

UCTOpUEN BO3JENbIBAHUA Yasi He-
MOCPEeACTBEHHO Ha YAaWHOW ITaH-
TalMH, NPOAETYCTUPOBATD JydIIne
BUJIBI U COPTA KPACHOAAPCKOTO Yasl.
AHaJIOrUYHBIN Typ HpeIaraioT
komnaHuM «CosloxayIbCKUM 9aii» u
«MamecTUHCKUI Jyaii».

B 3akmouenne HEOOXOAUMO OT-
METUTB, 4TO AUBEPCUDHUKAIS TPO-
U3BOJACTBA U YCJAYI CHUKAET KOM-
MepYeCcKUue PUCKU IPEJIPUATUS U
o6ecneyuBaeT JTOMOTHUTENbHBII
cuHepretTudeckuil apdexr ot pas-
HBIX HAllPaBJIEHUH I TE€TbHOCTH.

HOaus IlInonxuna,

pyxosodumens omdena mapremunzo6vix
uccaedosanuil

Intesco Research Group,

waen Tuavduu mapxemonozos

Research of the Company “Intesco
Research Group”

Review of Russian
Tea Market

Tea is one of the most popular
hot drinks in the world and having
tea turned into a tradition in many
countries. Tea is traditional for Rus-
sia and about 98% of population
drink it.

Global production of tea is con-
centrated in countries with warm
climate and high humidity. The ma-
jority of tea plantations are located
in sunny high mountain regions
because light and warmth are as
important for maturing of tea leaf
as high humidity. In China, India
and Africa - countries with the larg-
est crop — tea leaf is harvested three
times per year.

Retrospectively visible global tea
production demonstrated growth.
In 2013 tea harvest was 4.9 million
tons, plus 0.9 million tons over 2007
and plus 0.15 million tons over 2012.
Global leaders of tea production are
China (38% of world production in
2013) and India (25%). Other large
manufacturing countries are Kenya
(9% in 2013), Sri Lanka (7%) and In-
donesia (about 3%).

Russia remains the largest tea
buyer globally - in 2013 the country
imported 173.5 thousand tons of
tea. According to statistics of Fed-
eral Customs Service of Russia, in
2013 Russia imported by 4% or by
7.3 thousand tons more tea leaf than
in 2012.

In 2013 major supplier of
packed black tea to Russia was India
(36 thousand tons). Another 22%

was supplied by Sri Lanka. Third
large tea supplying country in 2013
was Kenya with 21 thousand tons of
packed black tea. In terms of brands
the largest shares in import of
packed black tea were controlled by
two brands: “Ahmad Tea” (“Ahmad
Tea Ltd.”, Great Britain) — over 8
tons worth $ 61 million, and “Akbar”
- 5% of import.

Russia grows practically no tea
leaf for production of classic tea.
Tea plantations of Krasnodar Terri-
tory satisfy less than 1% of demand
for tea leaf. Russian production of
tea implies blending and packaging
of imported tea leaf. Still, packaged
tea provides about two thirds of the
review market.

Production of tea is directly re-
lated to harvest time of tea leaves
and its dynamics shows distinct
seasonality. Tea leaves and tips are
harvested in spring and summer
and thus peaks of production fall
exactly on these periods. During
2009 - 2013 maximum production
volume of 9 - 9.5 thousand tons was
reached in April and November
while minimum production volume
was seen in January and July when
no tea leaves were harvested. The
only exclusion was April 2012 when
production of tea declined by more
than 2 tons.

In 2013 the largest share in to-
tal production volume of packed
tea belonged to Leningrad Region
(about 57%). Second large supplier
of packed tea was Moscow region
with 44 thousand tons. Krasnodar
Territory also produced significant
volume of tea - 3 thousand tons.

Consumption of tea showed in-
crease in value every year. During
recent three years retail sales of tea
increased by 62% in value. In 2013
Russian consumers spent on tea
total 110 billion rubles. In terms
of federal subjects the leader of
tea consumption was Moscow with
more than 21 billion rubles spent on
tea.

Though in volume Russian tea
market rather stagnates, split of con-
sumer preferences changes every
year in terms of product cost (elite/
democratic segment), tea kind
(green/black) and package type
(tea bags/loose tea leaf). Russian
consumers tend to prefer tea of stan-
dard and premium categories per-
ceived as higher quality products.

Popularity of green tea also in-
creases: its share in production vol-
ume went from 18% in 2010 up to

21% in 2013.



Share of flavored tea (black and green) is
insignificant but demonstrates robust growth.
Most popular variety of flavored black tea in
Russia is still Earl Grey while in segment of
green tea the highest popularity is enjoyed by
jasmine green tea.

For consumers preferring quality classic
black and green tea manufacturers import new,
more expensive varieties including offerings in
gift package. Today tea is packed practically in
all kinds of packaging materials: wood, glass,
metal, plastic, paperboard, corrugated board,
porcelain.

Consumer interest to exotic teas like Pu-ehr,
Lapsang Souchong, Oolong is still sustained
but these varieties will hardly enjoy demand of
wide consumer audience. However, presence on
Russian market of expensive Chinese teas like
Oolong, Sencha, Ginseng Oolong and Pu-ehr is
growing.

Consumers also demonstrate some shift of
preferences from traditional tea to tea alterna-
tives. Increasing consumption of flavored tea,
fruit tea, herbal tea and exotic varieties of such
drinks is seen in cities like Moscow and Saint
Petersburg.

Demand for products “with history” was also
registered: for instance, retail started to offer tra-
ditional Russian hot drinks based on herbs and
plants: fermented rosebay willowherb or tea of
Kuril Islands made from potentilla.

Russian tea market is highly consolidated,
about 80% of sales is controlled by 5 companies:

“SDS-Foods (exclusive distributor of the company
“Ahmad Tea Ltd.”, “Kompaniya (Company) “May”
CJSC (Moscow), “Orimi Trade” Group (Saint Pe-
tersburg), Group of tea companies “Sapsan (Pere-
grine)” and “Unilever Rus” LLC*. “Orimi Trade”
is at the head of the TOP-5 of leading companies.
The rest 20% of sales are provided by SME manu-
facturers and distributors.

In Russia 6 companies located in Krasnodar
territory grow and process green tea leaf: “Dago-
myschai” CJSC, “Matsestinsky Chai” OJSC,
“Solokhaulsky Chai” O]JSC, “Khosta Chai” CJSC,
“Shapsugsky Chai” CJSC and “Adlersky Chai”
OJSC.

Targeted Investment program “Develop-
ment of Tea Growing and Subtropical Fruit
Farming” for 2012-2013 is being fulfilled in
Krasnodar Territory; funding of the program is
about 120 million rubles in current value terms.
State support allows recovery of tea growing: 480
ha of highly fertile plantations are returned to
cultivation, processing plants of “Dagomyschai”
and “Matsestinsky Chai” were renovated, new
equipment for processing of green tea leaves was
purchased and installed at “Khosta Chai” and
“Solokhaulsky Chai”.

To get more profit and make tea industry
more popular tea plantations started to orga-
nize tours of agricultural tourism: visits to tea
plantations, tours around tea processing plant,
tea party and tasting of tea. For instance, in

* Companies are named in alphabetic order.

place “Chainye Domiki (Tea Houses)” (“Dago-
myschai”) tourists can learn the history of tea
cultivation right at tea plantation, taste the best
kinds and varieties of Krasnodar tea. Similar
tours are offered by “Solokhaulsky Chai” and
“Matsestinsky Chai”.

In the end of this review it should be men-
tioned that diversification of product and service
portfolio reduces commercial risks and provides
corporate synergy.

Julia Shponkina,

Head of Market Research Department
“Intesco Research Group”

member of Marketers Guild

Intesco
Research
Group

AHanutnyeckas rpynna Intesco Research Group -
3T0 NMpep pbiHKa B chepe MapKeTWHrOBbLIX MCCNefoBa-
HWA W 6usHec-nnaHuposaHusa B 2010-m — II ksapTane
2014 ropma, no Bepcuu PBK. MHHOBauuOHHbIE MeTO-
AVKM  NpOBEAEHWA WCCNEefOBaHUA, VHAMBUAYaNbHbIN
NOAXOA K KAXAOMY KAMEHTY M BbiCOKas KBanuduka-
LMA COTPYAHMKOB MO3BONSIOT HaM npepjarate Kaue-
CTBEHHble peleHus AnA 3aday JoOoi  CNOXHOCTH.
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