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15%

Year-over-year growth rate

2019 2020

HTop-50 MGlobal

Sectorial distribution of the global
insights industry, 2021

Reporting
25%

Established
34%

Technology-enabled

A41% Source: Evolution of the Data, Analytics and
Insights Industry, a forecast into 2024

Source for global growth:
Global Market Research 2021

Spend by quantitative/qualitative research in 2020

Quantitative

research
66%(+2)
Other
1%(-1)
Qualitative
research
10%(-3)

Source: Global Market Research 2021

Spend by established / technology-enabled research in 2020

Established

research
45% (-4)
Other
2% (-3)
Tech-enabled research
30% (+5) Source: Global Market Research 2021
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CHOp KONWMYECTBEHHBIX AaHHbIX  OTYET M aHanuTHKa, ool CHop KavecTBeHHbIX AaHHbIX  [lpyras akTMBHOCTE no cBopy
APYroi BTOPUYHbBIA aHanus OaHHbIx*

OaHHbIX

* NaHHaa pa3bueKa npeonoxeHa mexayHapogHoid accoumaumein ESOMAR, dopmynmpoeky Bonpoca
MOHHO NocMmoTpeTs 8 Mpun Him 1
P BTOPW4HBIX JaHHbIX, KAOWHETHbIE UCC
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Gartner,Inc. UNANAKKk Sl T L
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Position in ranki:g

N Eafn'ﬁg praces

Erealidown *

5 Digital Data Analytics

2 Consulting Firms

2 Established Market Research

1 Enterprise Feedback Management
1 Self-service Platforms

1 Industry Reports & Research

1 Social Listening & Communities

L ER NnlLI

Remaining

I%tndust Re un&&R earch

stablighed arlQm seakch

1 Consulting Firms
1 Digital Data Analytics
1 Social Listening & Communities

O <

OL
Kf

nsing |ncesl—

8 Established Market Research
6 Consulting Firms
6 Industry Reports & Research
:ﬁ)IgII&I DNECEMCK
1 Enterprise Feedback Management
1 Sample Panel Provider

1 Self-service Platforms
1 Social Listening & Communities
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[1o ucnonb30BaHUIKD TEXHONOMUN "

Future Research
FOUMDATION

Poccuna

B mupe B uenom
CeBepHan Amepuka
Eepona

NatnHckas AMepuKa
Asunsa

BawxHuiA BocTok

Adpuka

VICEASAOBAHNA ¢ UCNONL30BAHWEM TEXHONOTMA® TpaguUWOHHbIE CCNefoBaHWA

HMccnegoeaHuAa CWCAoAL3I0BaHNEM TEXHONOMMIA = BUALI MCCHeAoBaHWNA, KOTOPLIE DEINK Bkl HEBO3MOKHEI De3 pa3zBnTHA TexHoNnoMd: K HUM 0THOCATCA: Beb-aHannThKa,
ABTOMaTWYEC KM AUAHHTaN UCCRed0oBaHid aHanuTuEa collManbHE Meawa, oHNalH-CoobLecTEa.
Takue TUNBE MCCAEA0BAHWI KaK OHNARR-0NPOCEL, M3MEpPEHNE aYAUTOPWU 1 T.A— OTHOCATCR K TpaAnyWOHHbBIM MECNEAOBaHNANM.




Tunbl uccnenosaHuu B 2021
roay

M3mepeHre 4onu pbiHKa

TpekuHr peknambl/6bpeHaa

MccnepoeaHna URA

WccneposaHMa obulecTBeHHOrO MHeHNUS
PazpaboTKa Hoebix npoaykToe / yeayr (NPD)
B2B nccneposaHusa, He BKAKOYEHHbIE paHee
Cuctemsl CRM

MogaenvnposaHue pbiHKa

MpeTecT peknamel

YA0BNETBOPEHHOCTE COTPYAHWKOB
Hekommep4eckne nccnegosaHUs

Opyroe (namepeHie ayanTopmumn, oMHUBYChI U gpyrue)




BO3MOXHOCTU U yrpo3bl ons

oTpacnu

KnrwoyeBble BO3MOXHOCTU

Passutune BHYTPEHHEro pblHKa, MNoABlEeHNE Ha
PbIHKE HOBBIX KOMMaHWM

YHop Ha NnoKaribHble UccnegoBaTelibCKUe KOMNaHn
n paspaﬁoma CODCTBEHHbIX MEeTOOUNK

PocT crnpoca Ha wWccliedoBaHMA B  YCITOBUAX
HeonpeaeneHHoCTUn

EbICTpOTa M adanTMBHOCTE MUCCNeoBaTENIbCKNX
KOMMaHun, BHeAPEHWE HOBbLIX TEXHOMNMOMNI

CepbesHble Yyrposbl

Yxog ¢ PblHK& MHOCTPaHHbBIX KOMMaHuin 1
COKpalleHWe MMWN peEKNaMHbIX OrooKeToB K
OrooKeToB Ha UccregoBaHue

Pa3spblB NapTHEPCKMX OTHOLLUEHUI U CITOXHOCTU C
cybnoapsgom B ApyrMx cTpaHax

COLLMaJ'IbHO-I'IDJ'IMTMLIECKaFI HecTabunbHOCTb K
CaHKUMK NprBOLOAT K HeEONpeOaeneHHoOCTN 1
CINOXHOCTK B NniiaHNpoeaHumn

Hunskuii ypoBeHb NOAroTOBKW KaapoB
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SA3APOCTA

(TTOOBEM)

®A3A TTALJEHUA
(PELIECCUS)

CTATHALLE
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