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Jlambl U rocnoaa!

= TIpOCMM MOKMHYTb
3a/1 B CBA3MU C...

..3aKOHOTBOPYECKUMMU

MHULLMATUBAMMU
r—Xun MusynmHon u
r-Ha MmnnoHosa...

BCTYNMMMBWNNMUWU B CUJTY.
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Mbl byaemMm ropopuTb O Te€X, KOO CZINBAET
Halla CTpaHa, a ec/qin TOYHee — 0 Tex
LEeHbrax, KOTOPbIX Halla CTpaHa roTosa
ANWNTbCA!
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N yTo 3a «3Bepb» Takon- JIF6T ?

N Hapo0 NN yuynTbiBaTh UX NOKYyMaTesbCKue
— CNoCobHOCTU?
a R

— \ N He cnmwkom nn
o R Tema CpaBHMUMaAA C
| )

3
\\ 2

\ 8% TOHKWUM NbAOM Ha

KOTOPbIN CTYyNaThb
v Haao C

= OCTOPOXHOCTbIO?

‘ \ . g ‘o O

N BoODOLLE..."
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OTBeT O4UNH!

8% OT TpyA0CNoCObHOro HaceneHwus
HaweWn NaaHeThl
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HARLEY- DAVII]S[]N '

an Jey00bLLECTBO — HEMpPeMEeHHO 4acTb ux LIA?
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JlossnbHOCTL rees U N1ec6UAHOK B X" . “
OTHOLUEHUU KOHKPETHOW MapKu npm .,

w
3aKa3e B pecropaHe/6ape/knybe \ e \ ‘

aJIKorosibHbiX HanNuTkKoB (60%0) no
CpaBHeHMUI0 € 42% Yy retepoceKkcyasioB

J1oaNnbHOCTb reeB U 1eCOMAHOK B
OTHOLWEHUN KOHKPETHOW MapKu npu
3aKa3e B pectopaHe/6ape/knybe

AJIKOroJibHbIX HaNUTKOB (72%) no
cpaBHeHMI0 € 38% Yy reTtepoceKkcyasioB
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NMouTtn nonosuHa (48%) reeB u
necébusiHok (B3pocnbie)

=

=
Wy

coobLialoT, YTO OHM XOTesin 6bl '\
UWATU B HOI'y C nocieaAHMMM -
CTWJ1IeM U HanpaB/iIeHUSIMU MOoAbl, \
Nno CpaBHEHMUIO C TOJIbKO 38% 4

rerepoceKkcCyasibHbixX B3pPOCiibiX

N\
' N
\ .‘"v.;,
-

B P®D (91%) reeB u (37%)
necébusiHok (B3pocnbie)
coobLaloT, YTO OHM XOoTeNnu 6bl

MATU B HOT'Yy C NOC/IeAHUMH
CTUJ1IeM U HanpaB/IeHUS MU MOoAbl,
no cpaBHeHuto ¢ (74% -
YXEHLUNHbI U 26%-MY>XXUYUHDbI)
reTepoceKkcyasjibHbiX B3POC/bIX
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Ctepeotun?

XopoLuo
ofAeBaloTCs

MapkeTuHroBas 4eMCTBUTE/IbHOCTb?
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MockBa; annu-ren;25-37 net

Bbie3a 3a rpaHuuy PO B 201 2r.
(cpeaHee uncno noe3nok
aHaNI0OrMYHOM reTepoceKcyasjibHOM
ayautopum 1,7 pa3s)

O 912 @ 68 O 45 O 23 ©O | ® He ezpua
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MockBa; annu-ren;25-37 net

NMokynku (CamMocCTOofiTe/IbHbIE)
npeaMeToB oAeXAbl/akceccyapbl
rapaepo6a B 2012r.

(cpeaHee Yncno NOKYNoK
aHaI0OrMYHOM reTepoceKcyasibHoOu
ayautopum 3,8 pa3 B roa)

© exeHepaernbHo @ exemecsuno @ pas s 3 mecaua
() pazsnoaroaa @ passrop @ e nokynaa B 3ToM roay
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He MOMNTKOPPEKTHBIN
MApPKETUHIOBbIN LUK/
MY>XCKOW MOAbl B
MockBe n panee be3
OCTaHOBOK...

oT1an 1-u

Cneamm 3a CMeHOW CTU/A HA pa3=/[Ba-Tpu
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Jlanblle HeKyAa...
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4-X NeTHUN
MapPKEeTUHIOBbIW
LUK MY>XCKOW

MoAbl PO
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Siamo aperti IKEA
a tutte le famiglie. 7.y 45

[TpAMOWN KOHTEHT
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AppecHas
counanunsauyus

MISSING

ob 10 keep it that way
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A~
\ I[U I.a Home page | Who we are? | Why choose us | Contact ® Francais = Deutsch = Portugués =ltaliano = Espai

SIH

rpestiing
; feé Wines - ’ VENDIMIA GAY FEST

Experience the pride of the Gay Vintage Fest
) ' : its abundant colors and meet new sensations
N ARGENTINA N . s hospitable province.

Sel

nd wine regions >

WEDDING IN FRIENDLY MENDOZA

nd Varieties

' _ : . N Experience the most important moment of yo
ARGENTINA : ) | " enjoying the beautiful landscapes of Mendo
-~ \ & friendly people.

Vineries / Mountains e A % Sel
Clouds / Saita Gay friendly tours in Mendoza!
'La Rioja
s / Catamarca Mendoza has become the new preferred touristic destiny for the gay community that visits South America due
to its character of open and tolerant city. You can enjoy Mendoza's wines, an imposing landscape and the
15 ¢ S Jusmn hospitality that only Mendocinians can offer.
y Tourism ~ OPEN MIND WINE TOUR
m in Argentina > the birth nlace of Araentina’s wine

rnoHeaesnbHUK, 26 maa 2014 r.


http://www.nkoro.ru
http://www.nkoro.ru
http://www.brand-public.ru
http://www.brand-public.ru
http://www.nkoro.ru
http://www.nkoro.ru

JINCKYCCUOHHBIN KNyd MTunbaunm
MAapPKeTOJI0roB

ApreHtmnHa 2012

HaunmoHasnbHas
MapKeTUHroBaA

Bodegas de Argentina NMNMOJINTNKA

We are frignds NpuBJieYEeHUA reu

unicef
Argentir? TYPUCTOB

250 000 000 He

A{% pybneun B rop,
::.‘: YT
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Haa KaHagaoun Hebo CUHee...

““ ™ ""}' o : i é '.&
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...MexX bepe3 n0xXaun Kocsble...
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JINCKYCCUOHHBIN KNyd MTunbaunm
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B oaHou Tonbko KaHaae, 3To noutn $ 100 Munnmapaos pbiHKA

YAHOQ)! FINANCE

E>xeroaHaa Hepensa Nopaocrtu
TopoHTO npuBsiekaeT 6onee
1,2 MWI/IMOHA YYaCTHUKOB U
3puTeneum

YyacTtHuku TpaTtaT (Ha
NMPoOAYKTbl NpoM3BeaAeHHblIe He
B NPOBUHLUUUN TOPOHTO)
npuMmepHo $ 43,2 MnH. - $ 40,5,
- B Te4YeHMe HeaenbHOro
npasgHoBaHuUS,

Ka3Ha nonydaet $ 21 100 000 Hanoros, CO6paHHbIX B MPOBUHLINUWN.
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2120 L Street, NW
Suite 850

WITECK-COMBS  BumTaemcal  Himscen

COMMUNICATIONS moimﬁ&m

Capturing Your Share of This $743 Billion Market

Growing visibility of lesbian, gay, bisexual and transgender (LGBT) people, along with competition
among companies for their share of this |6 million person segment, has turned a media trend into
creative marketing strategies. Without question, brand loyalty, value and size of this coveted
demographic make the opportunities too promising to overlook or mishandle.

It is for many of these same reasons that companies are interested in developing a practical
strategy for the LGBT market. Witeck-Combs Communications has over |7 years of extensive

experience in guiding the nation’s top marketers through this terrain.

To help companies accomplish their business goals, we work closely with marketing,
communications, sales and executive staffs to assess the marketplace and develop actionable
strategies that will positively impact the bottom line.

LGBT Market Assessment Plan
Here is an outline of the strategic market assessment plan that Witeck-Combs Communications
will develop and deliver on your behalf, tailored to your industry:
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Lindpbl 6e3 yyeTa: 2otswnw

Suite 850

WITECK: COMBS Po, Sinonum, Knutas casie™

COMMUNICATIONS moimﬁ&m

Capturing Your Share of This $743 Billion Market

Growing visibility of lesbian, gay, bisexual and transgender (LGBT) people, along with competition
among companies for their share of this |6 million person segment, has turned a media trend into
creative marketing strategies. Without questi d loyalty, value and size of this coveted

demographic make the opportunities too p rlook or mishandle.

It is for many of these same reasons that ¢ interested in developing a practical
strategy for the LGBT market. Witeck-Combs nications has over |7 years of extensive

experience in guiding the nation’s top marketers this terrain.

To help companies accomplish their business goals, we work closely with marketing,
communications, sales and executive staffs to assess the marketplace and develop actionable
strategies that will positively impact the bottom line.

LGBT Market Assessment Plan
Here is an outline of the strategic market assessment plan that Witeck-Combs Communications
will develop and deliver on your behalf, tailored to your industry:
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Bocnpuatne obpasa 3aBUCUT He OT NMOKyMnaTens

Feel What You Want To Feel

107031 P®., MockBa, CtonewHunkoB nep., 4.7, ctp.3
www.rcbb.ru  www.relandgroup.com www.nkoro.ru
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BocnpusaTtne obpasa
3aBUCUT He OT
nokynartens...

NpoOCTUTE, C/IYYaUHbBIN
Kaap nonan...
03 N My3eU yxe

3akpbiiv B Cl16
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[TpoCcTUTE, ONATb He TOT
Kaap...
Mbl XXe npo JITbT
COObOL,eCTBO FOBOPUM...
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I'quelvly Kaap C eBa - FIanI/IOTI/I3M a Kaap c
npaBa —-rOMO3POTUKA C 3/1eMeHTaMU

negodunnnmn?!
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A ronocyto 3a [lytmnHa! HYecTHO!

% A

Kanb NULb, YTO My3en 3aKpPbIIN...
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Go to Research Se

Gov Bra nd I ndex Fe=T"l CLIENT LOG

About | Countries i Contact ‘Search this site

T AN PR Oy YA " HSsY T

Trackmg public perceptuon of thousal

/ /,4 Qf brands across the wowrld every

Most popular LGBT brands for 2013 Articles

£ ICARAE= + B » Categories

Article from: US Latest Rankings

Mon, 17/08/2013 - 14:52

By: Ted Marzilli Signup for our Newsletter

Get the latest brand stories

One Google product has replaced another as number one , ,
straight to your inbox SIGNU

in the top 20 ranking of the best perceived brands by the
LGBT community: YouTube has climbed to number 1
from number 6 last year, taking the place of the Android

operating system which has moved down to number 15.

i Learn more about Brandindex and hoy
Nearly half of the brands are technology or entertainment R e S el B P e
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COH pa3ymMma poxaaert...

noHeaesibHUK, 26 maAa 2014 r.


http://www.nkoro.ru
http://www.nkoro.ru
http://www.brand-public.ru
http://www.brand-public.ru
http://www.nkoro.ru
http://www.nkoro.ru

Ay # -
.........
“

-k .":“A B ‘ A
107031 P®., MockBa, CtonewHunkoB nep., 4.7, ctp.3

www.rcbb.ru  www.relandgroup.com www.nkoro.ru

rnoHeaenbHUK, 26 maa 2014 r.


http://www.nkoro.ru
http://www.nkoro.ru
http://www.brand-public.ru
http://www.brand-public.ru
http://www.nkoro.ru
http://www.nkoro.ru

)

. .
CA -
[ T
.' 'Y,
WA
T |
"

"
x E
1

“‘_.‘\__. p—

L R N B __J

SN Wy oy sy oy
. ——p—

il o N ¥
SRR SRR LN D SEN PR SV W S
~ B O B & F W

107031 P®., MockBa, CtonewHunkoB nep., 4.7, ctp.3
www.rcbb.ru  www.relandgroup.com www.nkoro.ru

noHeaenbHUK, 26 maa 2014 r.



http://www.nkoro.ru
http://www.nkoro.ru
http://www.brand-public.ru
http://www.brand-public.ru
http://www.nkoro.ru
http://www.nkoro.ru

JINCKYCCUOHHBIN KNyd MTunbaunm
MAapPKeTOJI0roB

JlenpuKOH - nepBbIN bpeHao0Nnor
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